SUGAR SMART campaign webinar
Wednesday 27" September 2017

11.00 Welcome and housekeeping, Vera Zakharov, Sustain
11.05 Introduction to Sustainable Food Cities, Sofia Parente, Sustain

11.10 SUGAR SMART campaign overview: campaign update, using a
cross-sector approach, upcoming actions - Sofia Parente, Sustain

11.25 Go SUGAR SMART: developing your campaign, support and
resources, using the website - Vera Zakharov, Sustain

11.40 SUGAR SMART in practice: advice & inspiration, Ruby
Entwistle, SUGAR SMART Exeter coordinator, Public Health Devon

11.55 Key Messages, Q& A & discussion, Vera Zakharov, Sustain
12.30 Ends
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ABOUT SUGAR

Tooth extraction biggest cause of admission to hospital
for 5-9 years old

1in 5 children enter primary school obese or
overweight

1in 3 children enter secondary school obese of
overweight

64% of the adult population is obese or overweight
costing the NHS £8.8 Billion per year
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GET INVOLVED

Primary schools
Secondary schools
Universities
Hospitals
Workplaces
Sports & leisure
Restaurants
Retail
Tourism & venues
Community groups













| SUPPORTING YOUR CAMPAIGN |




SUPPORTING YOUR CAMPAIGN

 SUGAR SMART Handbook
* Advice & support from our team
* Bank of resources on website
* Shared resources from local campaigns
* Support with your actions plans, publicity

* Support with campaign launch



SHARING YOUR NEWS

« SUGAR SMART website
« Twitter, Facebook , YouTube
* Monthly e-newsletters

« Campaign case studies



CONNECTING CAMPAIGNS

* Regional hubs
* Sharing best practice
* Sharing local resources
« “Passing the torch”: support at

campaign launches



CAMPAIGN STAGES

Stage 0: Prepare
* Getin touch
* Read Handbook
 Identify lead organisation (LA or 3" sector)

* Register on website
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GET INVOLVED
WORKING TOGETHER TO REDUCE SUGAR

Can your organisation launch a Can you reduce the amount of sugar Just want to find out what's
SUGAR SMART campaign in your around your organisation or happening and maybe help out
local area? business? later?




CAMPAIGN STAGES

Stage 1: Plan

* Build steering group
* Map priorities, key stakeholders, sectors
* Draft local action plan & timeline

* Secure initial participant pledges



SUGAR SMART CITY DEBATE 1 October — 30 November 2015

Aimed at residents, schools and

outlets across Brighton & Hove H eadli ne Re sl ].t )

Sugar recommendations

What We Did

(no more than 5% of our total energy intake should come from sugar)
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CAMPAIGN STAGES

Stage 2: Promote
* Launch campaign
* Involve local media

* Support targeted sectors to take actions






CAMPAIGN STAGES

Stage 3: Expand
« Update & expand action plan
* Bring new participants on board
* Produce case studies

* Run targeted campaigns
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SUGAR SMART WEBSITE

* Central campaign platform
* Database of resources
* Log of local action and impact
* Partner dashboard (for campaign leads)

» Participant dashboard (for organisations making
changes and running activities)
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WORKING TOGETHER TO REDUCE SUGAR.

Can your organisation launch a Can you reduce the amount of sugar Just want to find out what's
SUGAR SMART campaign in your around your organisation or happening and maybe help out
local area? business? later?

RUN A CAMPAIGN
e
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PARTNERS + @1\09

Community groups assets ir body needs fruit and vegetables... eat 5 a day pdf  9ikb @
Health and hospitals assets veg - Don't believe the ads pdf 91kb ©]
Primary schools and early years assets
Restaurants and food outlets assets a sugar detective - Be SUGAR SMART pdf 91kb ®
Retail assets np the junk — be SUGAR SMART pdf  91kb @
Secondary schools assets I
. n the revolution — be SUGAR SMART pdf 92kb ®
Sports clubs, leisure and parks assets |
Tourism and venues assets art kids are SUGAR SMART pdf 91kb ®
Universities and higher education assets | . .
ap the pop — drink water or milk pdf 91kb ®
| Workplaces assets |
A4 poster water Your body needs water — drink it! pdf 92kb ®
Key facts leaflet Key facts about sugar and links to information resources pdf 1000kb ®
Stickers [ am SUGAR SMART stickers pdf 1100kb ®
Sugar Smart UK logo - landscape The landscape version of the logo (medium quality) JPG  84kb ®
Sugar Smart UK logo - stacked The stacked version of the logo (medium quality) JPG  T8kb ®
Test moon assets local Test moon assets local # #kb ®
@

Vending sticker/poster Vending sticker or A3 poster with information about sugar content in popular drinks pdf 1200kb
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THE MOON DASHBOARD
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ORGANISATION NAME ~  SECTOR STATUS ACTIONS LAST LOGIN

Test partic regd from dash as live Gav Dup Community groups Active 1

Moon Cakes Cafe Vera Zakharov Restaurants and food outlets Active 1 19/09,/2017



TEST PARTIC REGD FROM DASH AS LIVE DASHBOARD
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DEMO A SUGAR-FREE BREAKFAST GET KIDS CREATIVE GIVE STAFF COOKING LESSONS

Use low sugar recipes to do cookery Get your kids to make viral content Get your colleagues trained to
demonstrations and help kids and such as videos or interviews to deliver cooking courses and
adults make better choices for share on social media channels promote low or sugar-free recipes

o
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resources.

Get your kids to make viral content such as
videos or interviews to share on social
media channels.

* Organise a cookery demonstration at your school or club to show that it’s easy to eat healthily
and avoid popular high-sugar breakfast options.
* Share your recipes with us and we will publish the best ones on our website and across our

social media channels.
Breakfast is a really important meal, but most products sold in our supermarkets are incredibly ME AchN 'DEAS
high in sugar. Cereals are a big culprit and many brands contain more than our daily

recommended sugar consumption in a single portion.

Sugar Smart is working with community groups across the UK to help people become smart about
sugar.

USEFUL ASSETS
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WORKING TOGETHER TO REDUCE SUGAR.

Can your organisation launch a Can you reduce the amount of sugar Just want to find out what's
SUGAR SMART campaign in your around your organisation or happening and maybe help out
local area? business? later?

RUN A CAMPAIGN




SUGAR SMART ABOUT SUGAR GET INVOLVED WHAT'S HAPPENING DASHBOARD 2 SIGN OUT

TIMETO SET AN EXAMPLE

SUGAR SMART ACTIONS

BAN PRICE PROMOTIONS
Ban price promotions on sugary
drinks

ESTABLISH SUGAR-FREE CHECKOUTS GET ACCREDITED

Ensure there are no sugary drinks Get accredited by an external
and snacks for sale at checkout organisation to ensure the food and

areas to discourage impulse buying. drink you serve is healthy for

people and planet.

MNoraasam 0 W e [

meal deals.



« Eliminate all price promotions on sugary drinks and foods in any retail outlets at your
workplace.
« Eliminate all unhealthy multi-buys, free items or meal deals.

USEFUL LINKS

Download and read about hospitals in England that are ending price promotions. We hope you get
inspired to take similar action in your canteen, café, shop or restaurant.

Set a challenge, such as giving up sugary
drinks for a whole week.

Price promotions have a huge influence on our food choices. Banning unhealthy price promotions
is in an important step in dissuading people from consuming too much sugar.

Please join SUGAR SMART to access all the downloads for this action.

SUGAR SMART is working with hospitals and health centres across the UK to help people become
smart about sugar.

Already registered? Sign in

vl ()

OTHER SECTORS
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WORKING TOGETHER T0 REDUCE SUGAR

We support schools, universities, hospitals, businesses and other organisations
that serve food and drink to get smart on sugar. Please register below to work with
us. Alternatively if would like to coordinate a SUGAR SMART campaign in your
area or would like to volunteer click here to find out how you can become SUGAR
SMART.

I We are a school, university, hospital, business or other organisation that serves food and
drink.

SECTOR*

Health and hospitals v

ORGANISATION NAME*
|

FIRST NAME* LAST NAME*

Nl ANLITAAT AHILINEN



SUGAR SMART

ABOUT SUGAR GETINVOLVED WHAT'S HAPPENING DASHBOARD A SIGN OUT

Massive, massive thank you for signing up to the SUGAR SMART
campaign, to raise awareness and reduce sugar consumption.

Together, we can make sure our children have a happier, healthier
future.

Remember, if we all do a little bit — it will add up to a huge,
nationwide movement.

It's time to act. It's time to go SUGAR SMART!

Big love,



WORKING TOGETHER TO REDUCE SUGAR

Before we get started please can you just confirm your location and agree to our terms
and conditions? Drag the red marker on the map below to your exact location.

parmey e

\ 1 jald an
I \and R4 Queen Elizabeth & 5 Westfieln Strat
Map Satellite 288 Y S Olympic Park c w% (&) LA
& ) G o = ¥
% ~ 1y g e, T, @sr -
% TS i 2 ) & e
% T e & 3 RS
aDr . £ L @
land® 2 J _ ;
- London Stadium © @ ArcelorMittal Orbit
nd
patk o -
sall Rd \{\C\U“a 3 Victoria Pa %‘ Sy o
4 aare® %— O\d\:ord Ad 4 \
3 z 3
7, o
Fiye Rd —g' gzj 7>, ¢ @Q
N Oval Space @ aishops 2 6 h
M2 s . 2 e,
b 4 o 1@ % éf" 5
= =, Qcﬁd g A 7,
3 e GLOBE TOWN s . Strand East O
V & A Museum e paimes £ -
of Childhood = ettt g% v,
st . N _
119 e B
h(‘_-J-r!PFrIM pi208 e B G%L Y Loe g | ™=
ey Queen Mary = pat

Map data £2017 Google  Terms of Us= Repart @ map emor



TERMS AND CONDITIONS (VIEW AS PDF)

PARTICIPANTS TERMS AND CONDITIONS
We want to take action to make our organisation or business more SUGAR SMART. We agree to:

Take at least one action (although ideally more) on the SUGAR SMART actions page and report back on
progress.

We are happy for our details to be shared with the local SUGAR SMART campaign coordinator (where
applicable), and for them to contact us about SUGAR SMART.

e s - P p— . e i P PR, e

[ Thave read and agree to the terms and conditions.

SAVE AND CONTINUE

JAMIE OLIVER sugar@sugarsmartuk.org About Sugar © SUGAR

4
S u StaY | l www.sugarsmartuk.org Get Involved SMART 2017
i gl TATh A4l Tiat A mritraner ©



SUGAR SMART ABOUT SUGAR GET INVOLVED WHAT'S HAPPENING ADMIN DASHBOARD

THE MOON DASHBOARD
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ORGANISATION NAME ~  SECTOR STATUS ACTIONS LAST LOGIN

Test partic regd from dash as live Gav Dup Community groups Active 1

Moon Cakes Cafe Vera Zakharov Restaurants and food outlets Active 1 19/09,/2017



WWW.SUGAR SMART UK.ORG







SUGAR SMART

www.sugarsmartuk.org

Sofia Parente

Vera Zakharov
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