
11.00 Welcome and housekeeping, Vera Zakharov, Sustain 

11.05 Introduction to Sustainable Food Cities, Sofia Parente, Sustain  

11.10 SUGAR SMART campaign overview: campaign update, using a 
cross-sector approach, upcoming actions - Sofia Parente, Sustain 

11.25 Go SUGAR SMART: developing your campaign, support and 
resources, using the website - Vera Zakharov, Sustain 

11.40 SUGAR SMART in practice: advice & inspiration, Ruby 
Entwistle, SUGAR SMART Exeter coordinator, Public Health Devon 

11.55 Key Messages, Q&A & discussion, Vera Zakharov, Sustain 

12.30 Ends  

SUGAR SMART campaign webinar 

Wednesday 27th September 2017 
 



www.sustainablefoodcities.org 





Tooth extraction biggest cause of admission to hospital 
for 5-9 years old 

1 in 5 children enter primary school obese or 
overweight 

1 in 3 children enter secondary school obese of 
overweight 

64% of the adult population is obese or overweight 
costing the NHS £8.8 Billion per year 
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 SUPPORTING YOUR CAMPAIGN  



• SUGAR SMART Handbook 

• Advice & support from our team 

• Bank of resources on website 

• Shared resources from local campaigns 

• Support with your actions plans, publicity 

• Support with campaign launch 

 SUPPORTING YOUR CAMPAIGN  



• SUGAR SMART website 

• Twitter, Facebook , YouTube 

• Monthly e-newsletters 

• Campaign case studies  

 SHARING YOUR NEWS 



• Regional hubs 

• Sharing best practice 

• Sharing local resources 

• “Passing the torch”: support at  

  campaign launches 

CONNECTING CAMPAIGNS 



Stage 0: Prepare 

• Get in touch 

• Read Handbook  

• Identify lead organisation (LA or 3rd sector) 

• Register on website 

CAMPAIGN STAGES 





Stage 1: Plan 

• Build steering group 

• Map priorities, key stakeholders, sectors 

• Draft local action plan & timeline 

• Secure initial participant pledges 

CAMPAIGN STAGES 





Stage 2: Promote 

• Launch campaign 

• Involve local media 

• Support targeted sectors to take actions 

CAMPAIGN STAGES 





Stage 3: Expand 

• Update & expand action plan 

• Bring new participants on board 

• Produce case studies 

• Run targeted campaigns 

CAMPAIGN STAGES 





• Central campaign platform 

• Database of resources 

• Log of local action and impact 

• Partner dashboard (for campaign leads)  

• Participant dashboard (for organisations making 
changes and running activities) 

SUGAR SMART WEBSITE 































 

• Register on the site 

• Keep in touch 

• We’re here to help! 

THANK YOU! 



www.sugarsmartuk.org 
 

Sofia Parente 
sofia@sustainweb.org 

 
Vera Zakharov 

vera@sustainweb.org  
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