VEGPOWER

14h00 Welcome, housekeeping and introduction to Sustainable Food Cities and
Veg Cities — Sofia Parente, Sustain/Sustainable Food Cities

14h10 Veg Power 2020 plans and resources — Dan Parker, Veg Power

14h40 Glasgow case study — Abi Mordin, Glasgow Community Food Network
14h55 Q&A

15h10 Ends
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FOOD cities

Sustainable Food Cities

6 Key Issues

« Promoting healthy and sustainable food to the public

« Tackling food poverty and increasing access to affordable
healthy food

 Building community food knowledge, skills, resources and
projects

« Promoting a vibrant & diverse food economy

« Transforming catering and food procurement

« Reducing waste & the ecological footprint of the

food system.
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TV ADVERTISING

Advertising across ITV’s network - 25 January — 14 April

AUDIENCE REACH

637 441

PARENTS KIDS
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TV ADVERTISING

Advertising across ITV’s network - 25 January — 14 April

KIDS LIKE IT (6-11 YEARS)
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#EatThemToDefeatThem MORE FUN EAT MORE

You



EDITORIAL SUPPORT

Over 5 hours of editorial support on ITV biggest shows

Are we raising a generation of fussy eaters?
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MEDIA SUPPORT

Increased reach through other media channels
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POSTERS

We've secured hundreds of 6-sheet and digital poster sites across the UK and thousands of Al sites in communities

ADVERTISING
IMPACTS

£1.7M

FREE ADVERTISING

+ thousands of A1/A3/A4 in communities



BROCCOLI 1S THE VEG OF THE WEEK.
TIME TO STOP THE INVASION.

' miss the
Because most kids aren’t keen on vegetables, they
healthy goodness they offer. So Aldi, 1TV and Veg Power have
hatcheda plan to warn kids that vegetables are taking over
the world and the only way to defeat themis to eat them!

o

Every fortnight there's 6 greatnew
offers on fruit & veg at amazingly
low prices. Turnto page 27to see

RETAIL PARTNERSHIPS
E ASDA 88 Iceland .

126G

Love camots? Us too (hard not to when they're so colourfud). Here are an
exira #5Reasons ToEat VegPowerUK's vegetable of the week

1. They're packed wilth vitamins. fibre, antioxidants and minerals — not all
hero foods wear capes.

2 They're perennial 50 you can get them whenever you fancy and are,
generally, inexpensive.

3. Their Savour versatility makes them one of our favourile veg — they
taste great in both savoury and sweet dishes, as wel as juiced.

See More

3 Comments 1 Share

Are your kids taking part in the Veg Power
campaign? Give our carrot fritter recipe a try.
Perfect for lunches and snack time
#EatThemToDefeatThem coop.uk/2DXyb6F
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Available in store and at iceland.co.uk
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Veg of the week at only 49p. Let's get your
little fussy eater to #EatThemToDefeatThem..,
Just spot the # hidden amongst our feed for
the chance to #WIN £5 towards your weekly
fresh fruit and veg. T&Cs apply:
bit.ly/2DVgOU4

These delicious easy-to-make carrot
cake squares are definitely putting
those pesky carrots to good use (and
a great treat for half term)!
#VegPower #5aDay
#EatThemToDefeatThem

Show this thread

@ Saw TESCO Waitrose

@ Asda @ @asda 2d
Want to do your bit to support

@VegPowerUK in defeating the evil
vegetables? Take a look at our ultra-
tasty veggie recipes that kids will wolf
down #EatThemToDefeatThem
asda.gl/vegpower
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REWARD CHARTS & STICKERS

Rewards & sticker charts printed and download online

300,000

Packs in primary schools
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The Carrots won't win at our schools!
We are eating and defeating them!
Love how creative our teams are!
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ATTITUDES & CLAIMED BERAVIOUR

Childwise online survey of 1,000 kids W
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REWARDS CHART
& STICKER PACKS

A new take home reward
chart for every kid with
guide for parents

KIDS

Evcouraging new veg at home



COMIC COMPETITION
OR POSTER COMPETITION

National competition
with great prizes to
engage kids with veg

KIDS

Engaging throungh creativity & play



ASSEMBLY PLANS

Vegetable assembly VL -
about the campaign and A Sl JO
activities in the school 3 \ ‘ -

SCHOOLS

A

To kick off the launch in schools



LESSON PLANS

Veg themed numeracy &
literacy plans (supplied
by Hampshire CC)

SCHOOLS
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Familiarity through learning



DECORATIONS
Colour in cut-outs to

decorate school with
options for TastEd

SCHOOLS

Fawmiliarity throngh play
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TASTING TABLES

A guide to setting up
tasting tables for each Ll v pse ——
veg of the week )

CATERERS

Encourage kids to sample nvew vegetables



CARROTS

24 February

2 March

16 March T A 2
VEG STICKERS "TOMATOES =~

To encourage the kids 23 March
too try the veg of the
week and inform the

parents. 30 March

CATERERS Rewarding kids for




PROGRESS CHARTS

Progress wall chart filled
in by caterers towards
school veg target

CATERERS

Building a sense of collective achievement



hod - Apr 4

Jade Gower @JadeNic

bars, outraced Percy the pepper car 3
caught! ﬁEa(ThemYoDelealThemA A
team, the kids have loved it! @EdwardsandBlake

CATERERS CHALLENGE

Competition and prizes
for best creative displays
and veg art

CATERERS

Recognising and rewarding the cooks



We cover creativity, design and management
Production & distribution: each school pack costs £62

SPONSORS

We look for local corporate
funders, ideally from the veg
sector. £95/school

Inc sticker & insert. +

CATERERS

Part or fully fund packs in their
schools + support.

Distribution logistics

Just simply support by
activating in schools.

COMMUNITY GROUPS
Part or fully fund packs in their

Part or fully fund packs in their schools + support.

schools + support.
Distribution logistics

Just support through school &

partner recruitment.

+

Own activities.
Just support through school &
partner recruitment.

VEG POWER

We have some funds for
production and distribution
We stretch them as far as
possible.



Dan Parker | Chief Marketing Officer
Dan.Parker@VegPower.org.uk

y VegPowerUK
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SCHOOL VEG CHALLENGE

Can YOU make the best poster to
promote vegetables?



Schools Roadshow:
10 Schools

300 children

Cooking, Gardening and
Games
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Lessons Learned:

- tap into existing networks
- be creative with resources
- add your own local twist

- use social media

But next time... maybe a more veq friendly slogan?!



