
Working with businesses –  
  Food City Bournemouth and Poole 



Why We Do It – opportunities and threats 

Total UK tourism spend on food 
and drink in 2014 totalled 

£29.6bn 

Eating out accounts for 22% of 
family food spend 

The ethical food market grew to 
£5.4bn in 2005 

It takes 7-10kg of grain to produce 
1kg of meat 

26% of children in Bournemouth are 
in food poverty 

In 2009 30% of children in the UK 
were overweight or obese 

A third of all food produced is wasted – 
1.3bn tonnes 

40% of all UK food is imported 



Selling yourself – it’s a competitive market 

Understand who you are…… 
    

……and what you have to offer 



Recognise it’s a marketing offer 

What does a business want…. 

Marketing advantage 
Access to meaningful consumers 
Corporate Social Responsibility 
Employee health and wellbeing 

To improve the bottom line and/or look great  



Know how you fit 

Identify businesses and do your research 
Know your hooks before you pitch 
You’re not going to be right for everyone 

Behave like an enterprising organisation 

Targets in Bournemouth and Poole 

Food outlets 
Large employers 

Build a network through accreditation – 

visibility and a critical mass 



Our accredited network 



Accredited areas 



Monitoring in partnership 



What do they get 



What do they get 



What do they get 



What’s in it for businesses 

Adding value through…. 

Positive association with a beneficial brand 
 The difference between local and national 

 
Promotional activities 
 Restaurant Hops 
 Food Safaris 
 Good Food Fringe 
 Markets and events 
 Special offers and promotions etc. 
 

Delivering on shared agendas 
 



What’s in it for you 

Adding value through…. 

Strength in numbers 
 Recognition of the sector 

Strength in association 
 Credibility 
 Project partners 
 

Increased resources – cash! 
 Sponsorship 

 Delivering shared agendas 
 



Just remember 

Know who you are 

Have a clear and understandable offer 

Understand the needs of each business 

Bind them together in a community that has value 

Give them an association to be proud of 

Make sure you get something out of it too 

Be entrepreneurial! 


